The popularity of question answering communities such as Yahoo! Answers and Naver Knowledge-iN and increasing doubts about the competence of lay information providers prompted this study to explore answerers' strategies to provide a credible answer in a question answering community. Forty-four active answerers in Yahoo! Answers were included in this study, and interviews were conducted through email, chat, and over the telephone. This study identified a set of information sources the answerers used, an array of important strategies to provide a credible answer, and their perception of self-claimed expertise. Implications of results were discussed in the context of user instruction. 
Introduction
As one of Web 2.0's applications, question answering communities such as Yahoo! Answers and Naver Knowledge-iN (KiN) 
Theoretical Background

Answerers in Question Answering
Community
In question answering communities, there are three types of users: users who ask, users who answer, and users who do both (Adamic et al. 2008) . Among these users, answerers are participants whose primary mode of interaction is the voluntary provision of information to other members' questions (Welser, Gleave, Fisher, and Smith 2007) and they are of great importance to the success of the communities because they create a repository of the public-domain knowledge by answering others' questions, thus drawing more questioners.
While much of the existing literature on answerers is concerned with their motivations to help others without direct monetary reward or a promise of return in online communities (e.g., Yu, Jiang, and Chan 2007) , only a paucity of studies exist about answerers' general behavior and strategies in a question answer-ing community. Adamic et al. (2008) Oh, Oh, and Shah (2008) investigated the types of information sources answerers use when providing information in Yahoo! Answers through content analysis of the 'Source' field in 101,985 answers. Interestingly, human was the most frequently cited type of sources (e.g., personal experience) followed by the Internet (e.g., Wikipedia).
Nam, Ackerman, and Adamic (2009) examined user participation behavior in Naver KiN through the statistical analysis of over 2.6 million question/answer pairs and phone interviews of 26 users.
In particular, the qualitative interviews uncovered interesting answering behaviors related to this study.
Answerers in Naver KiN tended to answer questions for which either they already knew the answer or they had to look up only minor additional information.
Furthermore, answerers evaluated the quality of previous answers and corrected false information.
Despite anecdotal evidence from the work above that answerers are aware of the credibility concept and try to present credible information, more research is needed to better understand answerers' various strategies to enhance the credibility of information.
Credibility of Information in Question Answering Community
Credibility is a complex and multifaceted concept encompassing various dimensions such as believability, trust, reliability, accuracy, objectivity, and more (Self 1996) . With no consensus on what dimensions are included in the construct of credibility, researchers generally agree that two key dimensions are trustworthiness and expertise. Expertise refers to a source's perceived ability to provide information that is accurate and valid while trustworthiness refers to a source's perceived willingness to provide accurate information (Danielson 2005) . When evaluating credibility, a user should recognize and assess both trustworthiness and expertise to reach a conclusion.
Since credibility is a subjective value perceived by individual users, many empirical studies have been conducted to understand information seekers' credibility judgments with different user groups: scholars and students in academic environments (e.g., Drawing on 2,140 comments questioners left on the best answers, they found users used socio-emotional criteria in addition to content-, utility-, and information sources-related criteria (e.g., author's expertise, external links). Gazan (2006) , who studied Answerbag, noted that questioners generally ranked higher those answerers who did not claim expertise, but provided links to external sources, than those who provided information based on their expertise without a reference. Even though these researchers did not examine credibility precisely, it is obvious that the users relied on credibility cues such as author's expertise and links when selecting the best answers.
Although these studies provide valuable theoretical input for this study, they view credibility from an information seeker's perspective. The other side of the credibility issue that should get more attention is that information providers would like their information to be selected, or acted upon, and to do that, they try to make their information credible. 
Research Method
Yahoo! Answers
Data Collection and Analysis
Exploratory in nature, the larger project used con- The obtained data was analyzed using the constant-comparison method of content analysis (Lincoln and Guba 1985) . The researcher read all of the transcripts carefully to identify topics from them.
Throughout the process, the new data was compared with existing data and categories until themes inductively formed guided by the interview questions.
For the analysis of answerers' strategies to provide credible answers, the author and one library science graduate student coded the transcripts independently.
After the initial coding, the coders discussed the outcomes and resolved discrepancies, resulting in a codebook. A codebook is a document containing list of codes that categorize narrative data into themes.
Final codes for the strategies are listed in Table 3 .
Using the codebook, the coders went through two more rounds of coding and inter-coder reliability was calculated using Cohen's kappa. The value of Cohen's kappa was 0.79 in this study. According to Landis and Koch (1977) , a value between 0.61 and 0.80 indicates substantial agreement. Therefore, the codebook used was valid according to the suggested rates of inter-coder reliability.
Participant Characteristics
The participants ranged widely in age from 18 to 67 with half of them in their 20s and 30s (Table   1 ). There were 31 male (70%) and 13 female (30%) participants. Most participants (75%, n=33) had used the site for over 1 year as of the time of interviewing.
With respect to the frequency of using the site, one-fourth of the participants (25%, n=11) reported using the site 3 -4 times a week and another one-fourth (27%, n=12) used it occasionally. About the half of the participants (47%, n=21) were heavy users who used the site everyday. Most participants had ever asked a question in the site, but identified themselves as answerers because they had spent time mostly on monitoring and answering questions rather than asking questions.
Findings
Information Searching
It is typical that answerers seek information on behalf of questioners without being asked to do so, but two answerers were asked to look at a specific 
Strategies to Establish One's Credentials
Half of the answerers (50%, n=22) used a range of strategies to establish their credentials. The most frequently used strategy (45%, n=10) was to explain one's educational background, work experience, age, place of living, or other attributes that would qualify the answerer for answering the given question (Table   2 ). For example, when a questioner was asking about how to deal with a specific disease, P2 emphasized the fact that she had the same problem: The other half of the total answerers (50%, n=22)
did not attempt to establish credentials because they did not see a reason to do it or they were skeptical about the self-claimed expertise in the site.
Perceived Credibility of SelfClaimed Expertise
Despite the popularity of the self-explanation of qualification as a strategy to ensure credibility, many answerers (59%, n=26) showed plenty of sarcasm towards others' self-claimed expertise: On the contrary, several answerers (9%, n=4) gave a positive opinion on self-claimed expertise:
I have yet to see an answerer who says that they are an expert in the field, however, I think that if a person said that, it would be fairly reliable. The perceived credibility of self-claimed expertise was found to be linked to the perceived credibility of the entire site. While some people thought the site was not credible at all because of abundant false information and fake self-claimed expertise, others trusted the site unconditionally.
Strategies to Provide a Credible Answer in General
When asked to list up to 3 of the most important strategies to ensure a credible answer in Yahoo! Answers, the answerers suggested a wide array of strategies. In total, 19 strategies were identified and they were categorized into four groups: Content, Source, Attitude, and Others ( 
Discussion
Consistent with previous research (Nam et al. 2009; Oh et al. 2008) , an answerer's typical behavior found in this study is characterized by reliance on one's knowledge as an information source and a limited use of external sources for answering a question they already know the answer for. A concern that arises in the answerers' behavior is the credibility of the websites they consulted may be low, as evidenced in the use of Wikipedia. This finding points out that to become competent lay information providers, answerers should become competent information seekers first by developing a correct perception of credibility and obtaining appropriate information evaluation skills.
When it comes to the strategies answerers use to establish credentials when providing answers, the most frequently used strategy was to explain one's expertise, followed by creating credible content, and providing a link to a website. On the surface, the prevalence of self-claimed expertise is attributed to the fact that the answerers selected questions for which they already knew and a main information source is one's knowledge. Going deeper, the anony- To educate answerers, the participants in this study suggested providing answers by the type of questions. To conclude, a broader issue here is that it is time for user instruction practice to embrace the idea of users as information providers as well as information seekers. Although the library profession has made endeavors to make users effective searchers, in the age of user-generated content and collaboration, user instruction should help users obtain both information searching and providing skills to use in social media.
Limitations and Conclusion
As with all qualitative data analysis procedures, this study has several limitations. 
